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1. TIEPEYEHb KOMIIETEHIM C YKA3BAHUEM OTAIIOB UX POPMHNPOBAHIA
B ITPOIECCE OCBOEHNM OBPA3OBATEJIbHOU ITPOI'PAMMUBI

[Tponecc n3yyenus aucuuIuinHbl «MHOCTpaHHBIN S3bIK B cepe npodeccnoHaIbHONH KOMMY-
HUKALMW» HAIIPaBJIEH Ha (JOPMUPOBAHUE CIEAYIOINUX KOMIIETEHIIMA:

KOI[I/IHaI/IMCHOBaHI/IC KOI[ U HAaWMMCHOBAHUC HHAUKATOpA AOOCTHUXCHUA
KOMHGTCHHI/Iﬁ BBIITYCKHHKA KOMHCTGHHI/Iﬁ

YK-4 Cnocoben ocymectBisath aenoByio | YK-4.1. 3Harh: NpUHIMIBI TOCTPOCHUS YCTHOTO H
KOMMYHHKAIMIO B YCTHOM M MUCHMEHHOW | MMCbMEHHOI'O BBICKA3bIBAaHUSI HA TOCYIapCTBEHHOM
dopmax Ha rocynapcTBEHHOM s3blke Poc- | B MHOCTpaHHOM s3bIKax; TpeOOBaHUS K JEIOBOU
cutickoil Deaepani 1 HKHOCTPAHHOM (bIX) | YCTHOM M MUCbMEHHON KOMMYHHUKAIIHH
sa3bIKe(ax) VK-4.2. YMeTh: NpUMEHSTh Ha MPAKTUKE YCTHYIO U
MUCHMEHHYIO JIEIIOBYI0 KOMMYHHUKAIIHIO

VYK-4.3. Bnagets: METOAMKON COCTABIECHHUS CYXKJIE-
HUS B MEKIIMYHOCTHOM JIEJIOBOM OOIIIEHUH HA TOCY-
JIAPCTBEHHOM ¥ WHOCTPAHHOM SI3bIKaX, C MPUMCHE-
HUEM aJICKBaTHBIX SI3BIKOBBIX (DOPM H CPEIICTB

~
S
=
Ne Q) HaunmenoBaunue o
S 5 Dransl GOPMHUPOBAHUS KOMIIETCHIIUIH
/1 ~ D KOMIIETEHIIUH
=
S
~
1 VYK-4 | Cnocoben ocymiects- | [ Oman - 3namo:

JATh AenoBy0 KoMMy- | YK-4.1. TIpuHIunel nocTpoeHus yCTHOTO M MUCbMEH-
HUKAIMI0 B YCTHOM M | HOTO BBICKA3bIBaHUs HA NOCYAApCTBEHHOM U MHOCTPaH-
IUCbMEHHOU (opMax | HOM sI3bIKaxX; TPeOOBaHUS K JIEJIOBOM YCTHOW U MUCbMEH-
Ha TOCYJapCTBEHHOM | HOM KOMMYHHKAIUU

a3pike  Poccuiickont | 2 Oman - Ymemo:

Oenepatun U1 uHO- | YK-4.2, TIpuMeHsTh Ha MPaKTHKE YCTHYIO M MHCHMEH-
CTpaHHOM (BIX) | HYIO JI€TIOBYIO KOMMYHHUKAITHIO

s3bIKe(ax) 3 Oman - Bradoems:

VYK-4.3. MeTouKOI cOCTaBIeHUS CYXKIECHUS B MEXKIINY-
HOCTHOM JIEJIOBOM OOIIEHUH HA TOCYJapCTBEHHOM H
MHOCTPAHHOM A3BIKaX, C IPUMEHEHHUEM aJE€KBaTHBIX
S3BIKOBBIX (DOPM U CPENCTB




2. TIOKA3ATEJIU U KPUTEPUU OLIEHUBAHM S KOMITETEHIIUM HA PA3JINYHbBIX
OTAITAX NUX ®OPMHUPOBAHN A, OIIMCAHUE ILKAJI OHEHVBAHMA

Kpurepuu onenu-

=] BaHU
Ne E HaunmenoBanue KOMIIETEHIIUH IIIxana
/1 5 % KOMIIETEHLIUU Ha pa3IMIHbBIX OLICHUBAHUS
= yTamax
S dopmupoBaHus
1 VK-4 | Cnocoben  ocy- | I Oman - 3uams: 3ayer:

HIECTBIISTh JIEJI0-
BYI0O KOMMYHHKa-
LUK B YCTHOW M
MUCbMEHHOH (op-
Max Ha rocyaap-
CTBEHHOM  SI3BIKE
Poccniickoit @e-
JIepalud U HWHO-
cTpaHHOM  (BIX)

s3bIKe(ax)

VK-4.1. [lpuHuurst
IIOCTPOCHHS  yCT-
HOTO M IIHCHMEH-
HOTO  BBICKa3bIBa-
HUAA Ha rocynap-
CTBEHHOM M MHO-
CTPaHHOM SI3BIKaX;
TpeOOBaHUS K J1€J10-
BOM YCTHOW M NHCh-
MEHHOU KOMMYHHU-
KAl

2 Oman - Ymems:
VK-4.2.  Ilpume-
HATb Ha TIPAKTHKE
YCTHYIO ¥ TUChbMEH-
HYIO JEJIOBYIO KOM-
MYHUKAIHIO

3 Oman - Bradems.:
VYK-4.3. Meroau-
KOM  COCTaBIICHHUS
CYXKJIGHUSI B MEX-
JIMYHOCTHOM JIeJIO-
BOM OOIIEHWH Ha
rocyAapCTBEHHOM U
WHOCTPAHHOM  SI3bI-
Kax, C IpHUMEHe-
HHEM aJE€KBaTHBIX
S3BIKOBBIX (OpM U
CpenCTB

Ouenka «3aumenoy:

1. CtygeHt cTpout aualior, mpearno-
JIararonMid HETOCPEICTBEHHBIA 00-
MEH  BBICKA3bIBAHMSIMH  MEXIY
JIByMsI YYaCTHHKaMHU Ha 3aJJaHHYIO
TEMY HOJHO ¥ KOHCTPYKTHUBHO.

2. OtmuuHo Bhameer mpodeccro-
HAJILHOW TEPMUHOJIOTHEH.

3. IlpaBuiIbHO UHTOHUPYET MpPEIO-
JKEHHSI, HCIIONIb3YSl pedeBble 00-
paslibl, COOTBETCTBYIOIINE TEME.

4. AnexkBaTHO pearupyer Ha pe-
TUTMKY COOECEeTHUKA.

Ouenka «Hezaumenoy:

1.CtyneHT 3aTpyaHsieTcsi B MOCTPO-
€HUM JUaiora, Mpeanoarariiero
HEMOCPE/JICTBEHHBIN OOMEH BBICKa-
3BIBAHUSIMUA MEXKAY JIBYMsI y4aCTHU-
KaMH1 Ha 33JJaHHYIO TEMY.

2.He Bnazmeer mnpogeccuoHanbHON
TEPMHUHOJIOTHEMN.

3. Peup nekcuyecku u rpaMMaTHye-
CKH HErpaMOTHa.

4. He ymeeT CTpOUTH MPEATIOKEHUS.
5. He nmonumaer peruk cobece-
HUKA.

DK3aMeH:

Ouenka «Omauunoy:

1. BeoicTaBnsieTcsi CTyAEHTY TpHU
MTOJIHOM M3JIOKEHUH MaTepuana 0e3
omnOoK, paboTa yAOBIETBOPSET
TpeboBaHUSAM K (hopMUPOBaHUIO
KOMIIETEHIIUH.

2. KonmuecTBo MpaBHIBHBIX OTBE-
TOB 3a TecT cocTaniseT 95 - 100%.
Ouyenka «Xopouioy:

1. BeicraBnisiercsi CTYACHTY 3a Ipa-
BUWJIbHOE U MOJHOE BBIOJHEHUE 3a-
JAHW, C ONpeIeICHHBIM KOJNYe-
CTBOM HE3HAYUTEIbHBIX OIIMOOK,




pabota ymoBieTBOpseT TpeboBa-
HUSIM K (OPMUPOBAHUIO KOMIIETEH-
1117078

2. KonuuecTtBo mpaBUIIBLHBIX OTBE-
ToB coctasisieT 70 - 94%.

Ouenka «YoosenemeopumenvHoy:
1.BbicTaBisieTcst CTyIEHTY 3a He-
MOJTHOE M3JIOKEHHE MaTepHaia, pa-
00Ta y/IOBJIETBOPSET MUHUMATbHBIM
TpeboBaHUsIM K (HOPMUPOBAHHIO
KOMIIETCHIIUH.

2. KonuuecTtBo mpaBUIIBHBIX OTBE-
ToB coctasisieT 50 - 69%.

Ouenka «Heyooenemeopu-
mMenbHo»:

1. BeicTaBnsieTcs CTyIEHTY, €CIIi OH
HE CIPABUJICSI C UTOTOBBIM TECTOM.
2. KonuyecTBOo MpaBUIBHBIX OTBE-
toB coctapysier 0 - 49%.

3. TUIIOBBIE KOHTPOJIBHBIE 3A TAHN A NJIM UHBIE MATEPUAJIBL, HEOBXO/IUMBIE
JIUI OLIEHKU 3HAHMIM, YMEHMIM, HABBIKOB U (MJIN) OIIBITA JESATEJIBHOCTH,
XAPAKTEPU3VYIOIINX STAIIBI ®OPMUPOBAHUA KOMITETEHIIMIA
B ITPOLIECCE OCBOEHUS OBPA30OBATEJIBHOM ITPOI'PAMMEBI

1 9TAII - 3HATbH

YCcTHBI 0IPOC 110 TEMaM Kypca
Tema 1. BeenieHue B MHIYCTPHIO COOBITHH.
Key vocabulary: market players (organizers, contractors, sponsors).
Key concepts: event, production, marketing, branding.
Tema 2. [lenoBas nepenucka.
[TpaBuna HanmMcaHus pa3IMYHBIX BHUJIOB JICTOBBIX MHCEM: HH(GOPMAIIMOHHOE TUCHMO, 3aIPOCHI, OTBET
Ha THCHMO-3aIMPOC, YBEIOMJICHUE, COTJIAIICHNE/0TKA3, MOITBEPIKIACHUE, IPETEH3HS, PEKIaMaIlis, 1
T.I.
[IpaBuia coctaBiieHHE TOTOBOPOB U KOHTPAKTOB.
Tema 3. TenehoHHbIE TEPETOBOPHI.
[TpaBua oOmieHus 1Mo TeseoHy: KaKk OpraHu30BaTh 3BOHKHU 110 TeNe(OHY, YTOUYHUTH JETANIHU, PEIIUTh
POOIEMBI.
KakoBbl 0cO6eHHOCTH 00pallleHus U MPpeICTaBIeHUs 110 Tene(OoHY B aHIVIMHCKOM JIEIOBOM SI3bIKE.
Tema 6. IleperoBops! 1 Jie710Basi KOMMYHHUKAIIUS.
HpaBHna BCACHUC ACIIOBLIX BCTPEY U IIEPErOBOPOB HA AHTITUHICKOM SI3BIKE.

2 3TAIl - YMETDH
IIpumepHBIe TEKCTHI HA YTEHHE U NepecKas.
Tema 1. BBeeHne B MUHIYCTPHUIO COOBITHI.

Text 1. Event Industry Overview
The event industry encompasses a wide range of activities, including planning, organizing, and
managing events such as conferences, trade shows, festivals, weddings, corporate meetings, and more.
Below is an overview of the key aspects of the event industry:
1. Definition and Scope



The event industry is a dynamic and multifaceted sector that involves the creation and execution of
events for various purposes, including entertainment, education, marketing, and networking. It includes:

Corporate Events: Conferences, seminars, product launches, and team-building activities.

Social Events: Weddings, parties, and celebrations.

Cultural Events: Festivals, concerts, and art exhibitions.

Sports Events: Marathons, tournaments, and competitions.

Trade Shows and Exhibitions: Industry-specific events for networking and showcasing products.
2. Key Components of the Event Industry

Event Planning: Conceptualizing and designing the event, including setting objectives, themes, and
budgets.

Event Management: Coordinating logistics, vendors, and timelines to ensure smooth execution.

Venue Selection: Choosing the right location based on the event type, size, and audience.

Marketing and Promotion: Creating awareness and attracting attendees through digital and tradi-
tional marketing channels.

Technology Integration: Using event management software, virtual platforms, and tools for ticket-
ing, registration, and attendee engagement.

Post-Event Analysis: Evaluating the success of the event through feedback, ROI measurement, and
reporting.
3. Trends in the Event Industry

Hybrid Events: Combining in-person and virtual elements to reach a broader audience.

Sustainability: Eco-friendly practices, such as reducing waste and using sustainable materials.
Personalization: Tailoring experiences to individual preferences using data analytics.

Technology Advancements: Use of Al, AR/VR, and event apps for enhanced engagement.
Health and Safety: Increased focus on hygiene and safety protocols, especially post-pandemic.
4. Economic Impact
The event industry is a significant contributor to the global economy, generating revenue through:
Direct spending on venues, catering, and entertainment.
Job creation in event planning, hospitality, and related sectors.
Boosting local economies through tourism and business travel.
5. Challenges in the Event Industry
Unpredictability: Events are often affected by external factors like weather, pandemics, or political
instability.
Budget Constraints: Balancing high-quality experiences with cost-effectiveness.
Competition: Standing out in a crowded market with unique and memorable events.
Technological Adaptation: Keeping up with rapidly evolving tools and platforms.
6. Future Outlook
The event industry is expected to continue evolving with advancements in technology and changing
consumer preferences. Key areas of growth include:
Increased use of virtual and augmented reality for immersive experiences.
Greater emphasis on data-driven decision-making.
Expansion of niche events catering to specific interests and communities.

Text 2. The History and Development of Events Industry

The history and development of events such as conferences, festivals, and corporate events are deeply
intertwined with the evolution of human society, culture, and business practices. Here is an overview
of their historical development:
1. Conferences

Ancient Roots: The concept of conferences dates back to ancient civilizations. For example, the
Delian League in ancient Greece (5th century BCE) was an early form of a conference where city-states
gathered to discuss political and military strategies.



Religious Councils: In the Middle Ages, religious councils like the Council of Nicaea (325 CE)
brought together leaders to discuss theological matters and establish doctrines.

Scientific and Academic Conferences: The 17th and 18th centuries saw the rise of scientific soci-
eties, such as the Royal Society in England, which organized meetings to share discoveries. The first
modern academic conferences emerged in the 19th century, fostering collaboration among scholars.

Modern Conferences: The 20th century saw the globalization of conferences, with events like the
World Economic Forum (founded in 1971) and TED Talks (starting in 1984) becoming platforms for
sharing ideas on a global scale. Today, conferences are held in virtually every industry, from technology
to healthcare, often supported by digital tools for virtual participation.

2. Festivals

Ancient Festivals: Festivals have been a part of human culture since ancient times. Early festivals
were often tied to agricultural cycles, religious rituals, or seasonal changes. Examples include the Egyp-
tian Festival of Opet and the Roman Saturnalia.

Medieval and Renaissance Festivals: During the Middle Ages, festivals became more structured,
often sponsored by the church or royalty. Events like carnivals and fairs combined religious observance
with entertainment and commerce.

Modern Festivals: The 19" and 20" centuries saw the rise of cultural and arts festivals, such as the
Bayreuth Festival (founded in 1876) for Wagnerian opera and the Edinburgh Festival Fringe (1947).
Today, festivals span a wide range of themes, including music (e.g. Coachella, Glastonbury), film (e.g.
Cannes Film Festival), and food (e.g. Taste of Chicago).

3. Corporate Events

Early Trade Fairs: The origins of corporate events can be traced to medieval trade fairs, where
merchants gathered to showcase goods and negotiate deals. The Leipzig Trade Fair (12th century) is
one of the oldest examples.

Industrial Revolution: The 19" century saw the rise of industrial exhibitions, such as the Great
Exhibition of 1851 in London, which showcased technological advancements and fostered international
trade.

20™ Century: The rise of multinational corporations in the 20" century led to the development of
corporate events like product launches, shareholder meetings, and team-building retreats. Trade shows
and expos became key platforms for networking and marketing.

Digital Era: In the 21% century, corporate events have embraced technology, with virtual confer-
ences, webinars, and hybrid events becoming commonplace. Events like CES (Consumer Electronics
Show) and Mobile World Congress are now global phenomena.

Key Trends in Event Development
1. Technology Integration: From virtual reality to event management software, technology has trans-
formed how events are organized and experienced.
2. Sustainability: There is a growing emphasis on eco-friendly practices, such as reducing waste and
carbon footprints.
3. Personalization: Events are increasingly tailored to individual preferences, leveraging data analyt-
ics and Al
4. Globalization: Events now attract participants from around the world, fostering cross-cultural ex-
change and collaboration.
5. Hybrid Formats: The COVID-19 pandemic accelerated the adoption of hybrid events, combining
in-person and virtual elements.

The history of events reflects humanity's desire to connect, share knowledge, and celebrate. From
ancient gatherings to modern, tech-driven experiences, events continue to evolve, adapting to societal
changes and technological advancements. Whether for education, entertainment, or business, events
remain a vital part of human interaction and cultural expression.

Tembl npe3eHTanMin



Tema 1. BBeneHne B MUHIYCTPHUIO COOBITUI.

OcHoBHbIE 3Tanbl OpraHu3auu coObITU. OCHOBHBIE TUIIBI MEPOTIPUATHI (KOHpepeHuuu, de-
CTUBAJIU, KOPIIOPATUBHBIEC MEPOIIPUSITHS)
Tewma 4. IIpoarocupoBaHuE MEPOTIPUATHH.

[TmanupoBanue U OIOHKETUPOBAHUE MEPOIIPHUITUH (cocTaBieHue OpudoB, TEXHUYECKHUX 3a/1a-
HUM).
Tema 6. [TeperoBops! u 1e10Basi KOMMYHHKAIIHS.

[Ipe3enTanust IpOEKTOB U UICH.
Tema 7. Kpocc-KynbTypHas KOMMYyHHUKALUS.

Oco0eHHOCTH KOMMYHHUKAIIMH B Pa3HbIX KyJIbTypax. DTUKET U HOPMbI TOBEACHUS Ha MEXIyHa-
POIHBIX MEPOIIPUATHUAX

IlepeueHb TeM AJIs AMAJTOTHYECKOT0 BHICKA3LIBAHUS
Tema 3. TenedoHHBIE TEPETOBOPHI.

1. 3BoHOK npoarocepy KOpIOPaTUBHOTO MEPOIIPUSATHSI.
2. 3BOHOK CIIOHCODY.

3. 3BOHOK Ba)KHOMY KJICHTY.

Tema 6. [TeperoBops U 1e10Basi KOMMYHHKAIIHS.
Berpeua nenoBbix mapTHEPOB.

TpebGoBaHus K 1MAJIOTHYECKOMY BbICKA3BIBAHHUIO!
e O0bem: 7 -10 perumk ¢ KaXKJa0i CTOPOHBI
e Pemenne KOMMYHUKAaTUBHOM 3a1a4M (CoJiepKaHUE TUAJIOra)
e SI3pIKOBOE OopmMIeHHE AManora (KCMoJib30BaHHE aKTUBHOW JIEKCUKM ypOKa, rpaMMaTnye-
CKHX CTPYKTYp, P€UEBBIX 00pa3llOB U PA3TOBOPHBIX KIIHUIIIE)

IlepeyeHb TeM /151 MOHOJIOTHYECKOT0 BHICKA3bIBAHUS

Tema 2. JlenoBas nepenucka.

CocraBieHue 10roBOpoB U KOHTPAKTOB.

Tema 5. MapkeTUHT MepOIIPUATHHA.

Hudposoit mapketunr (SMM, email-mapkerunr, SEO). Pa6ora ¢ menua u PR. CrioncopctBo u napt-
HEPCTBO.

TpeOoBanus K MOHOJIOTHYE€CKOMY BBICKA3bIBAHHIO:
e OObeM BBICKA3bIBaHUS COCTABISACT 2,5- 3 MUHYTHI TOBOPEHHUS
e Pemenne KOMMYHUKAaTUBHOH 3a1a4M (COJepKaHUE MOHOJIOT)
e SI3pIKOBOE O(popMIIEHHE MOHOJIOTA (MCTIOIb30BAHUE AKTUBHOM JIEKCHKH YpOKa, FpaMMaTHye-
CKHX CTPYKTYp, PEUEBBIX 00pa3IlIOB U pa3rOBOPHBIX KIIHIIIE)

3 9TAIl - BJAJIETDH
3ajanus Ha 3a4eT, 3 ceMecTp

3adeT 1o TUCIUILIMHE TPOXOAUT B YCTHO#H (hopMe, Mpejirnonaras COCTaBJICHHE TUAIOr0OB M0 TeMe
«Pa3roBop 1o Tenedony»:

Act out a dialogue “Calling a corporate event producer employee”.

Act out a dialogue “Calling a conference sponsor”.

Act out a dialogue “Calling a VIP”.

Act out a dialogue “Taking a message”.

A wbh e



5. Actout a dialogue “Discuss the problems with a manager that you face in organizing a corpo-
rate event”

O0pa3en quajora

Calling a Corporate Event Producer Employee
Employee: Hello, this is Alexey from StarTech. Can | speak to the corporate event producer?
Producer: Hello, Alexey! Yes, this is the producer, my name is Marina. How can | help you?

Employee: Marina, thank you for your reply. We are planning to hold a corporate event for our
company at the end of November and are looking for a professional who will help organize everything
at the highest level. Do you work on such projects?

Producer: Yes, of course! We specialize in organizing corporate events of any scale. Please tell us
more about your event. What are your goals, how many people are planned, and what format are you
interested in?

Employee: We will have about 100 people; these are the company's employees and partners. We want
to hold an evening with team building elements, possibly with an entertainment program and an awards
ceremony for the best employees. It is also important that there is a place for informal communication.

Producer: Got it. We can offer several options: it could be a banquet in the style of an "award cere-
mony" with an entertainment program or a more dynamic format with quests and interactive activities.
Do you have a preference for the location? Or are you considering our offers?

Employee: We have not yet decided on the location, but we want something unusual, perhaps a country
complex or a stylish loft. The budget is approximately 500 thousand rubles for now, but this is negotia-
ble.

Producer: Great, this is a good budget for this number of guests. I can prepare several options with
locations and a program, and then we will discuss the details. When would be convenient for you to
meet or call to discuss?

Employee: Let's call in a couple of days. | will clarify the details of the budget and format with the
management, and you prepare proposals. What is your preferred way to contact me?

Producer: You can write to me on WhatsApp or call this number. I will be waiting for your call on
Thursday, for example, after 15:00. If anything changes, let me know.

Employee: Great, we agreed. Thank you for your time, Marina! Until next time!
Producer: Thank you, Alexey! I will be waiting for your call. Have a nice day!
Employee: You too! Until next time!

TpeGoBanus K 1HATOTHYECKOMY BbICKA3bIBAHUIO!
e O6mwem: 7 -10 perumk ¢ Kax10i CTOPOHBI
e Pemenne KOMMYHUKAaTUBHOM 3a1a4M (COJiepKaHUE TUATIOTA)
e SI3pIKOBOE OopmMIIeHHE aHanora (MCIOJIb30BaHHE aKTUBHOW JIEKCHKH YpOKa, TpaMMaTnde-
CKUX CTPYKTYp, P€YEBBIX 00pa3I0B U pa3rOBOPHBIX KIIUIIIE)

Bonpocsl k 3k3aMeny, 4 cemecTp
DK3aMeH Mo AUCIUILTHHE MPOBOIUTCS B hopMe TecTa 1o MarepruaiaM 4 cemectpa. Tect o teme
Event Production and Management Bxiirodaer 4 pasnena: BONPOCHI ¢ HECKOJIBKUMHU BapHaHTaMH OT-
BETOB, HCTUHHBIE/TIOKHbBIE YTBEPKIIEHHsI, BOIIPOCHI ¢ KPATKUM OTBETOM, aHAJIM3 KOHKPETHOM cUTya-
U,



10

TpeboBanue Kk Tecry:

KonmuaecTBo pasnenos/3amnanuii: 4/17
JmurensHocTh: 90 MUHYT
Komuuectso 6amos: 40

Event Production and Management Test
Section A: Multiple Choice Questions
1. What is the first step in event planning?
a) Budgeting
b) Setting objectives
¢) Choosing a venue
d) Marketing
2. Which of the following is NOT a key element of event production?
a) Logistics
b) Guest list
¢) Audio-visual equipment
d) Sponsorship
3. What is the purpose of a risk assessment in event management?
a) To increase ticket sales
b) To identify and mitigate potential hazards
c) To choose the best catering service
d) To design event posters
4. Which document outlines the timeline and tasks for an event?
a) Budget sheet
b) Run sheet
c) Guest list
d) Sponsorship proposal
5. What is the role of an event producer?
a) To manage finances only
b) To oversee the creative and technical aspects of the event
c) To handle guest registrations
d) To design event invitations
10 points
Section B: True or False
1. Event marketing is only necessary for large-scale events. (True/False)
2. A debrief meeting after an event helps identify areas for improvement. (True/False)
3. Sponsorships are not important for non-profit events. (True/False)
4. The event timeline should be flexible to accommodate last-minute changes. (True/False)
5. Stakeholder communication is critical throughout the event planning process. (True/False)
5 points
Section C: Short Answer Questions
1. Explain the importance of setting clear objectives for an event.
2. Describe three key responsibilities of an event manager.
3. What are the main components of an event budget?
4. How can technology enhance event management? Provide two examples.
5. What is the purpose of a contingency plan in event production?
15 points
Section D: Case Study
You are planning a corporate product launch event for 200 attendees. The event will include a keynote
speech, product demonstration, and networking session.
1. Outline the key steps you would take to plan this event.
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2. ldentify two potential risks and how you would mitigate them.
10 points
Total: 40

Answer Key
Section A: Multiple Choice
1. Db) Setting objectives
2. b) Guest list
3. b) To identify and mitigate potential hazards
4. b) Run sheet
5. b) To oversee the creative and technical aspects of the event
Section B: True or False
1. False
2. True
3. False
4. True
5. True
Section C: Short Answer
1. Clear objectives help define the purpose, target audience, and success metrics for the event.
2. Responsibilities include planning, coordinating logistics, managing budgets, and overseeing
staff.
3. Components include venue costs, catering, marketing, staff, equipment, and contingency funds.
4. Examples: Event management software for registration, mobile apps for attendee engagement.
5. A contingency plan ensures preparedness for unexpected issues, minimizing disruptions.
Section D: Case Study
1. Steps: Define objectives, set budget, choose venue, plan program, coordinate vendors, market
event, manage registrations, execute event, evaluate success.
2. Risks: Technical failure (mitigation: backup equipment), low attendance (mitigation: aggressive
marketing).

Bomnipocsl k 3k3ameny, 7 cemecTp
DK3aMeH Mo AUCIUILTHHE MPOBOIUTCS B opMe TecTa 1o MarepraiaM 7 cemectpa. Tect o teme
Cross-cultural communication Bxrouaer 4 pasjesna: BOMPOCHI C HECKOJILKUMU BapHaHTAMH OTBETOB,
UCTUHHBIE/IOKHBIE YTBECPKACHUS, BOIIPOCHI C KPATKHUM OTBETOM, aHAIU3 KOHKpCTHOfI CHUTYyallu.

TpeboBaHue K TecTy:

KonuuectBo pasznenos/3ananuid: 4/17
JmrensHocTh: 90 MUHYT
KonuuectBo 6amios: 40

Cross-cultural communication refers to the process of exchanging meaningful information between in-
dividuals or groups from different cultural backgrounds. Effective cross-cultural communication is es-
sential in today's globalized world, where people from diverse cultures interact in business, education,
healthcare, and social settings. Below is a test to assess your understanding of cross-cultural communi-
cation concepts. This test also evaluates your knowledge of cross-cultural communication principles,
barriers, and strategies.

Cross-Cultural Communication Test
Section A: Multiple Choice Questions
1. What is the primary goal of cross-cultural communication?
a) To impose one's cultural values on others
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b) To exchange information clearly and respectfully across cultures
¢) To avoid interacting with people from different cultures
d) To highlight cultural differences
Which of the following is a barrier to effective cross-cultural communication?
a) Active listening
b) Stereotyping
c) Empathy
d) Open-mindedness
What does “high-context culture” mean?
a) Communication is explicit and direct
b) Communication relies heavily on nonverbal cues and context
¢) Communication is always formal
d) Communication is technology-driven
Which of the following is an example of a nonverbal communication difference across cultures?
a) Hand gestures
b) Written emails
c) Formal language
d) Legal contracts
What is ethnocentrism?
a) The ability to understand multiple cultures
b) The belief that one’s culture is superior to others
c) The study of cultural diversity
d) The practice of adapting to new cultures
10 points

Section B: True or False

1.
2.
3.

4.
5

True or False: In low-context cultures, communication is often indirect and relies on context.
True or False: Cultural awareness involves understanding and respecting cultural differences.
True or False: Stereotypes can improve cross-cultural communication by simplifying interac-
tions.
True or False: Language barriers are the only challenge in cross-cultural communication.
True or False: Active listening is a key skill for effective cross-cultural communication.

5 points

Section C: Short Answer Questions

1.

2
3.
4.
5

Define “cultural competence” and explain why it is important in cross-cultural communication.
Provide an example of how nonverbal communication can vary between cultures.
What are two strategies to overcome language barriers in cross-cultural communication?
How can stereotypes negatively impact cross-cultural communication?
Describe a situation where cultural differences might lead to a misunderstanding and how it
could be resolved.

15 points

Section D: Scenario-Based Questions

1.

Scenario: You are working on a team with members from Japan, Brazil, and Germany. During
a meeting, the Japanese team members are quiet, while the Brazilian team members are very
expressive. How would you ensure effective communication in this situation?
Scenario: You are negotiating a business deal with a partner from a high-context culture. They
seem to be avoiding direct answers to your questions. How would you adapt your communica-
tion style to achieve a successful outcome?

10 points

Total: 40

Answer Key
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Section A: Multiple Choice

1. b) To exchange information clearly and respectfully across cultures

2. b) Stereotyping

3. b) Communication relies heavily on nonverbal cues and context

4. a) Hand gestures

5. b) The belief that one's culture is superior to others

Section B: True or False

1. False

2. True

3. False

4. False

5. True

Section C: Short Answer

1. Cultural competence refers to the ability to understand, appreciate, and interact effectively
with people from different cultures. It is important because it fosters mutual respect, reduces
misunderstandings, and improves collaboration.

2. Example: In some cultures, direct eye contact is a sign of confidence, while in others, it may
be considered rude or confrontational.

3. Strategies: Use simple language, avoid idioms, and employ visual aids or translators when nec-
essary.

4. Stereotypes can lead to assumptions and biases, preventing individuals from seeing others as
unique individuals and causing misunderstandings.

5. Example: A Western manager might interpret a lack of eye contact from an Asian employee as
disinterest, when it is actually a sign of respect. This can be resolved by learning about cultural
norms and asking clarifying questions.

Section D: Scenario-Based Questions

1. Encourage participation by creating a respectful and inclusive environment. Use written com-
munication or polls to gather input from quieter team members and ensure everyone has a
chance to contribute.

2. Adapt by being patient, observing nonverbal cues, and using indirect communication. Build
trust and focus on building a relationship before diving into business details.

4. METOIMYECKUWE MATEPHUAJIBI, OITPEAEJIAIOIIUE ITPOLELYPbBI OLIEHHMBAHU A
3HAHWI, YMEHWI, HABBIKOB U (MJIN) OINBITA AEATEJIBHOCTU, XAPAKTEPU3Y-
IOLIX DTAITBI ®OPMUPOBAHNS KOMITETEHLIUI B ITPOLIECCE OCBOEHUSI OB-

PA3OBATEJIbBHOM ITPOTPAMMBI.
1 9TAIl - 3HATDH

Kputepun onieHuBaHus YCTHOTO OTBETA
«OTANYHO» — CTYJICHT TTOKa3all OTIIMYHOE U MOJTHOE BJaJIHHE N3YYEHHBIM MaTepPHaIOM, CBOOOIHO H
aJICKBaTHO pearupoBajl Ha BOMPOCHI MPEMOAaBaTEINsI, HE TOMYCKaN SI3bIKOBBIX M PEYEBBIX OMIMOOK.
«Xopouio» — CTYAICHT MOKa3all XOpoIllee U OTHOE BIaJCHUE U3YYCHHBIM MaTepralioM, CBOOOTHO U
aJICKBaTHO pearnupoBajl Ha BOIIPOCHI MTPEMOIaBaTelsl, 3aMeUal U UCIPABJISI CBOM S3BIKOBBIC U peUe-
BBIE OIIHOKH.
«Y10BJI€TBOPUTEIbHO» — CTYJICHT TOKA3aJl YAOBJIETBOPUTEIHLHOE U HEJOCTATOYHO TTOJTHOE BJIaJIe-
HUE U3yYEeHHBIM MaTepUAIOM, HE MOT OTBETUTh Ha BCE BOIIPOCHI MIPEToaaBaTelis, JOMyCcKall peYeBbIe
U SI3LIKOBBIE OIIIHOKH.
«HeynoBJieTBOPHUTEJIBLHO» — CTYACHT IMOKa3al KpaifHe OrpaHMYeHHOE BJa/IEHUE N3yUYEeHHBIM MaTepH-
aJIoM, HE MOT OTBETUTh Ha BOIMPOCHI MpENoAaBaTeNs, MOMYCKad TpyOble peueBble U S3BIKOBBIC
OIIIMOKH.
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293TAIl - YMETb

Kpurtepuu onieHuBaHusi 3Tana padoThbl ¢ TEKCTOM
«OTAMYHO» — CTYJIEHT TJIyOOKO M MOJHOCTHIO MMOHUMAET CMBICII TPEIaraeMoro npogeccuoHab-
HOI'0 TCKCTAa, YMCCT IPABUIIBHO p3,36I/ITB TCKCT Ha CMBICJIOBBIC YaCTH, COCTAaBUTh IIJIaH TCKCTa IJIA
JaTbHEHINETo Mmepeckas3a, B TOM YHCIIE HCIIOJIb3Ysl KITFOUEBBIC CIIOBA M (Ppa3bl; HE JOMYCKAET S3bIKO-
BBIX U PEUEBBIX OMIMOOK MPU TMEepecKase.
«Xopomo» — CTYACHT XOpOIIO TOHUMAET CMBICI IPeIIaraeMoro MmpohecCHOHAILHOTO TEKCTa;
YMCECT MPaBUIIBHO pa36I/ITb TCKCT Ha CMBICJIOBBIC YaCTH, COCTaBUTh IIJIaH TCKCTa AJIA ):[aaneI?Imero
nepecKasa, B TOM YHUCIIE UCTIONB3Ys KIIOYEBBIE CIIOBA M (pa3bl; MHOTIA JOMYCKAET S3BIKOBBIC U pe-
YCBbBIC OH_II/I6KI/I IIpU MEpeCKa3c, HE BJIUAOINC HA TIOHUMAHUC ITPOYUTAHHOIO.
«Y10BJIETBOPHUTEIbHO» — CTY/ICHT HE MOJHOCTHIO TIOHUMAET CMBICI TPEIaraeMoro mpogeccuo-
HAJIBHOT'O TEKCTA; HE YMEET MPABMIILHO pa30MBaTh TCKCT HA CMBICIIOBBIC YaCTH; C 3aTPYAHCHHEM CO-
CTaBIISICT IUIAH TEKCTa ISl JabHEHIIETo mepeckasa; JOMYCKAET SI3bIKOBbIC M PEUEBbIC OIIUOKH TPU
nepeckase.
«HeynoBJIeTBOPUTEIBLHO» — CTYICHT HE MOHMMAET CMBICI IMPEUIaraeMoro MnpohecCHOHAILHOTO
TCKCTA, HC YMECT IIPaBHUJILHO p336I/ITI) TCKCT HAa CMBICJIOBBIC YaCTH; 3aTPYAHACTCA COCTABUTH IJIaH
TEKCTa ISl TAJIBHEHINIEro Mmepeckasa; J0NyCKaeT rpyObie sSI3bIKOBBIC M PEUCBBIC OIIMOKH IPH Tepe-
CKase.

KpnTeplm OCHUBAHUS YCTHBIX ()lna.noruqeamx H MOHOJIOFI/I'{eCKHX) BBICKA3bIBAHUI

«OTIMYHO» — CTyIeHT coOnromaeT TpeOyeMblii 00bEM BBICKA3bIBAHHS; BBICKA3bIBAHUE
COOTBETCTBYET TEME, OTPAKEHBI BCE ACHEKThl, YKa3aHHbIC B 33/1aHUU, CTUIIEBOE O(OPMIICHUE PEUH
COOTBETCTBYET THIYy 3aJaHMs; NMPUCYTCTBYET aJ€KBaTHAs €CTECTBEHHAs pEaKIMs Ha PEIIMKU
cobeceHMKa; TPOSIBIIETCS peueBas MHUIUATHUBA JUI PEIIEHHs OCTaBIEHHBIX KOMMYHHUKATUBHBIX
3aJ1a4; MCTIONIb3YETCs JIEKCUKO-TPaMMaTUYECKU MaTepral ypoKa; OTCYTCTBYIOT T'paMMaTHUECKHUE U
(doHeTHUecKue OMINOKY.

«Xopo1o» — CTy/IeHT COOJII0/1aeT MOJIHBII 00bEM BBICKA3bIBaHUS; HE OTPa’Ka€Hbl HEKOTOPbIE
acTeKTbl TEMbl BBICKA3bIBaHMSA; CTHJIEBOE O(OPMIIEHHE PEUd MOJHOCTHIO COOTBETCTBYET THILY
3aJlaHus; KOMMYHHUKAIMs HE3aTPyIHEHA; JIEKCUKO-TpaMMaTUYeCKUi MaTepral ypoKa UCIIoJIb3yeTcs
MIOJTHO; IPUCYTCTBYIOT HE3HAUUTENbHbIE TPAMMaTHYECKUe U (POHETHUECKHUE OLITHOKH.

«Y10BJIETBOPUTEIBHO» — 00bEM BBICKa3bIBaHUsI CTYJIEHTA SBJIIETCS HE3HAUUTEIbHBIM, HE B
IIOJIHOM MEpE COOTBETCTBYET TEME; HE OTPAKEHbl HEKOTOPBIE ACHEKTHI, yKa3aHHbIE B 3a/laHUU;
KOMMYHHMKAIUS CYIIECTBEHHA 3aTpyJHEHA, CTYJEHT HE MPOSBISET pe4eBO MHUIMATUBBI; CTYAECHT
AenaeT 60JIbIIoe KOJINYECTBO JEKCUUECKUX U TPAMMaTHYECKUX OLIHOOK

«HeynoBiieTBOpUTEIBLHO» — CTYJIEHT HE IIOHUMAET CMBICII 33/I1aHUS; ACTIEKThI, YKa3aHHbIE B
3aJlaHUM HE YYTEHbl; KOMMYHMKATHBHas 3aJadya HE pEIIEHA; CTYACHT HE MOXKET IOCTPOMTH
BBICKa3bIBaHUE.

Kpurepuu oueHnBaHusi npe3eHTanui

«OTJAMYHO» - CTYAEHTOM TIIATEIbHO MpopaboTaHa TeMa MPe3eHTAUH, OTINYHO BIAJeeT
(baKkTUYECKUM MaTepuajoM; CIocoOeH CBOOOJHO BBIPA)KaTh CBOM MBICIH, aJIeKBaTHO HCIOJB3YS
pa3Ho-00pa3Hble S3BIKOBBIE CPEACTBAa C IIENBI0 BBIJCICHUS PEIeBAHTHOW HWH(POpPMALUU; pPeUb
COIPOBOXAAETCS ClailaMu, JeMOHCTPUPYIOIIMMYU BJIaJIeHUE HaBbIKaMU pabOThl ¢ KOMIIBIOTEPOM;
CTY/IEHT CBOOOJHO BiaJeeT NMpo(hecCHOHAIBHBIMA TEPMUHAMM; YBEPEHHO OTBEYAaeT Ha BOIPOCHI
ayTUTOPHUH; IEMOHCTPUPYET BBICOKUN YPOBEHb CPOPMUPOBAHHOCTH PEUEBHIX KOMITETEHIIUI.

«Xopomo» - CTyAeHT nmpopaboTad TeMmy IMpe3eHTalldd; XOpOIIO  BIAJeeT
npopdeccuoHaNbHBIMA TEPMUHAMHU, OTBEYAET HA OOJIBIIYIO YacTh BOIPOCOB ayJUTOPUHU, HO JIENIaeT
3TO C HE3HAUYUTENIBbHBIMU OUIMOKaMH; COJAEp)KaHUE BHICKA3bIBAHUS COOTBETCTBYET TEME IPOEKTa;
peub COMPOBOXKAACTCS CIaliJaMU; CTYIEHT JEMOHCTPUPYET CPEAHUN YpPOBEHb C(HOPMUPOBAHHOCTH
pEYEBBIX KOMIIETEHIIMA.



15

«Y10BJIETBOPUTEIBHO» - CTYJIEHT YAOBJICTBOPUTEIBHO 3HACT (PAKTUYECKHH U JICKCHKO-
IrpaMMaTH4YECKUIl MaTepuall, HE MOKET I'PaMOTHO H3JaraTb MBICIM Ha WHOCTPAHHOM S3BIKE;
HEYBEPEHHO OTBEYAeT Ha BOMPOCH AyIUTOPHUHM C OIIMOKAMM; COJEpKaHHWE BBICKA3bIBAHUS
COOTBETCTBYET TE€ME€ IPE3EHTAlluH, HO OTCYTCTBYET Kakasi-MOO J[OMOJHUTENbHAS MOAJEPIKKa
(cnmaiizpl, My3bIKa, BHJZEO0); CTYIEHT JEMOHCTPHPYET IMOPOTOBBIH YPOBEHb C(HOPMUPOBAHHOCTH
pEYEBbIX KOMIIETEHIUH.

«Hey/10BJIETBOPUTEJILHO» - CTYJSHT HE 3HAeT (HaKTUYECKOro MaTephaja M OCHOBHOM
po¢ecCHOHATBLHON TEPMUHOJIOTHH, HE OPUEHTUPYETCS B TEME NIPE3EHTALMHU, HE MOXKET OTBETHTh Ha
BOIPOCHI, JOMYCKAET MHOTO SI3BIKOBBIX M PEUEBBIX OMIMOOK.

3 OTAII - BJAJIETD

3ader no quciunInHe « MHOCTpPaHHBIH A3BIK B MPo¢ecCHOHATbHOM 1eATeILHOCTH

Kputepuu omeHkn:

«3auTeH0» - CTYAEHT CTPOUT [AUAJIOr, MPEANOIaraloluil HEMOCPEeICTBEHHBIH 00MeH
BBICKA3bIBAHUSAMH MEXKIY JBYMs YYaCTHHKAMHU Ha 33JaHHYI0 TEMY IOJHO M KOHCTPYKTHBHO;
OTJIMYHO BJaJieeT MPO(ECCHOHAILHOW TEPMUHOJIOTHEH; MPABUIBHO WHTOHHPYET IMPEITIOKCHHUS,
UCIIONIb3YSl PEUEBBIC OOpPAa3Ibl, COOTBETCTBYIOIIHE TEME, aJCKBATHO pEarupyeT Ha PEIUIUKH
co0eceqHUKA.

«He3auTteHo» - CTYICHT 3aTPyIHSETCS B TIOCTPOCHHH JUAJIOTA, MPEIIOJIATraroIIero
HETIOCPEJICTBEHHBI OOMEH BBICKA3bIBAHUSMHU MEXKIY JIBYMsI YYaCTHHKAMH Ha 33JaHHYIO TEMY; HE
BIIaJieeT MpodecCHoHAIEHON TEPMUHOJIOTHEH; peYb JICKCHUSCKUA U TPAMMATHYECKH HETPaMOTHA; HE
yMEET CTPOUTH MPEUI0KESHHS; HE TOHUMAET PEILTUK cOOeCeqHHKA.

JK3aMeH no aucuumnie «MHOCTpaHHBIN A3BIK B NPO(eCCHOHATBHOM AeATEIbHOCTH

Kpurepuu onenku:

«OTJIUYHO» BBICTABIISCTCS CTYJCHTY INPH IOJHOM H3JI0KEHHUH MaTephaia 0e3 OIIUOOK,
paboTa ymoBIeTBOpsSET TpeOOBaHUAM K (OPMUPOBAHUIO KOMIIETeHIMHA. KoanyecTBO MpaBUITbHBIX
OTBETOB 3a TecT cocTasiseT 95 - 100%.

«XOopo1I0» BBHICTABISIETCS CTYACHTY 3a NPAaBUJIBHOE M TIOJHOE BBHINOJIHEHUE 3aJaHU, C
OIPEICICHHBIM KOJIMYECTBOM HE3HAYUTEIBHBIX ONMIMOOK, paboTa YHAOBIETBOPSIET TPEOOBAaHHUIM K
¢dopmupoBanuto KoMnereHnui. KonndecTBo npaBuiibHEIX 0TBETOB cocTasisieT 70 - 94%.

«Y/I0BJIETBOPUTEJIbHO» BBICTABIISETCS CTYJCHTY 3a HEMOJIHOE M3JIOKECHUE Marepuala,
paboTa yJI0BIETBOPSIET MHHUMAIBHBIM TPEOOBaHUAM K (POPMUPOBAHUIO KoMIeTeHIni. KommuecTBo
MPaBUJIBHBIX OTBETOB cocTanisieT S50 - 69%.

«HeynoBJIeTBOPUTEIBLHO» BBICTABISETCS CTYICHTY, €CJIH OH HE CIPABHJICS C MUTOTOBBIM
tecroM. KonmndecTBo npaBuiibHbIX 0TBETOB coctaBisieT 0 - 49%.



