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1. TIEPEYEHb KOMITETEHIIMI C YKA3AHUEM OTAIIOB UX @OPMHNPOBAHIA
B ITPOIIECCE OCBOEHUMA OBPA30OBATEJIbHOU ITPOI'PAMMUBI

[Iponece n3yuenust ucuUIUIMHbBL «ITHOCTpaHHBIN A3bIK B chepe npodeccnoHaIbHONH KOMMY-
HUKaLU» HAIIPABJIEH Ha (JOPMHUPOBAHUE CICAYIOIINX KOMIETEHIUI:

Konx u HanmenoBanue

KOMHCTGHHI/Iﬁ BBIITYCKHHKA

KOI[ N HAUMCHOBAHUC I/IHl[I/IKaTOpa JOCTHUXXCHU A
KOMIIETEHITNH

YK-4 CnocoGeH OCyHIeCTBISATh ACIOBYIO
KOMMYHHUKAIMIO B YCTHOW U MUCHbMEHHOM
dopMax Ha rocygapcTBEHHOM si3bike Poc-
cutickoil deaepan 1 HHOCTPAHHOM (BIX)

VYK-4.1. 3narh: NpuHIUIBI IOCTPOEHUS YCTHOTO U
MCbMEHHOT'O BBICKA3bIBAHUS HA T'OCYAAPCTBEHHOM
U MHOCTPAaHHOM s3bIKaX; TpeOOBaHHS K JEJIOBOM
YCTHOW Y MUCbMEHHON KOMMYHHKAITUU

sI3bIKE(AX) VYK-4.2. YMeTh: NIpUMEHSTh Ha IPAKTUKE YCTHYIO U
MMCbMEHHYIO JICJIOBYI0 KOMMYHUKAITHIO
VK-4.3. Bianetb: METOOUKON COCTABIEHUS CYXKIE-
HUS B MEXKITMIHOCTHOM JIEJIOBOM OOIIIEHUH Ha rOCy-
JAPCTBEHHOM M WHOCTPAHHOM SI3bIKaxX, C TPUMEHE-
HUEM aJICKBATHBIX SI3BIKOBBIX (DOPM U CpPe/ICTB
=
=)
=
No 2 © HaumenoBanue o
S5 Oranbl GOPMUPOBAHKS KOMITETEHIIUNA
nm | & 2 KOMIIETEHIIUT
=
o
~
1. | YK4 Cnocoben ocymects- | [ Oman - 3namow:

JSTh JIEJIOBYIO KOMMY-
HUKAIMI B YCTHOU U
NUCbMEHHOW (opmax
Ha TOCYIapCTBEHHOM

VYK-4.1. IIpyHUIMIBI TOCTPOEHUSI YCTHOTO U IUCBMEH-
HOTO BBICKA3bIBAHUS HA I'OCYJAapCTBEHHOM M MHOCTpaH-
HOM sI3bIKax; TpeOOBaHMS K I€JI0BOM YCTHOW M MUChMEH-
HOM KOMMYHUKaIlUH

aspike  Poccuiickont | 2 Oman - Ymemn:

Qenepauun U uHO- | YK-4.2. [IpuMeHATh Ha NMPAaKTUKE YCTHYIO U MHCHMEH-
CTPaHHOM (BIX) | HYIO J€TOBYIO KOMMYHHUKAIIUFO

s3bIKe(ax) 3 Oman - Braoems:

VK-4.3. MeTouKkoi COCTaBICHUS CY>KICHUS B MEXKITNY-
HOCTHOM JICJIOBOM OOIIEHUU HA TOCYJAapCTBEHHOM H
WHOCTPAHHOM SI3bIKaxX, C TMPUMEHEHHEM aJIeKBATHBIX
SI3BIKOBBIX (JOPM U CPEJICTB




2. TIOKA3ATEJIM U KPUTEPUM OLJTEHUBAHUS KOMITETEHIIMI HA PA3JIMUHBIX
OTAITAX UX ®OPMHUPOBAHN, OIIMCAHUE IKAJI OHEHUBAHUA

Kpurepun onieHu-

& BaHHUS
Ne E HanmenoBanme KOMITIETCHITUHA Ixama
/11 5 % KOMITETEHLIMH Ha Pa3IUIHBIX OLICHUBaHUA
= sTanax
S (bopmupoBaHus
1 VK-4 | Cnocoben  ocy- | I Oman - 3uams: 3ayer:

HIECTBIISITh JIE€JI0-
BYI0O KOMMYHHKa-
LU0 B YCTHOW M
MMCbMEHHOU (op-
Max Ha rocygap-
CTBEHHOM  SI3BIKE
Poccuiickoit  ®e-
Jepalud U UHO-
cTpanHOM  (BIX)

s3bIKe(ax)

VYK-4.1. [Ipuauumnst
MOCTPOEHUsI  yCT-
HOTO U IIHCBMEH-
HOTO  BBICKa3bIBa-
HUS Ha rocyjaap-
CTBEHHOM M HHO-
CTPaHHOM SI3bIKax;
TpeOOBaHMS K JEIIO-
BOM YCTHOU U NHCh-
MEHHOM KOMMYHHU-
KAl

2 Oman - Ymemnw:
VK-4.2.  Ilpume-
HATH Ha TIPAKTHKE
YCTHYIO ¥ TUCbMEH-
HYIO JICJIOBYIO KOM-
MYHUKALHIO

3 Oman - Braoems.:
VK-4.3. Meroau-
KOH  COCTaBJICHUS
CYXKICHHUSI B MEXK-
JIMYHOCTHOM JIEJIO-
BOM OOLIEHNH Ha
TOCYJapCTBEHHOM H
WHOCTPAHHOM  SI3BI-
Kax, C TpHUMEHe-
HHEM aIeKBaTHBIX
SI3BIKOBBIX (OpM |
CPEICTB

Ouenka «3aumenon:

1. CTyneHT CTpOUT auanor, Ipearno-
Jaralouii HEMOCPEACTBEHHbIH 00-
MEH  BBICKA3bIBAaHMSIMH  MEXIY
JByMsI YYaCTHUKAaMH Ha 3aJaHHYIO
TEMY TMOJIHO U KOHCTPYKTHUBHO.

2. OtnmuHo Bhameer mpodeccro-
HaJIbHON TEPMHUHOJIOTHUEH.

3. IIpaBWJIbHO UHTOHUPYET MPEJIO-
JKEHMS, HCIIONIb3Ysl pedeBble 00-
Ppaslibl, COOTBETCTBYIOIINE TEME.

4. AnekBaTHO pearupyer Ha pe-
TUTHKH COOECeTHUKA.

Ouenka «Hezaumenon:

1.CtyneHT 3aTpyaHsaeTcsl B IOCTPO-
€HUM JAMaiora, IMpearnoJiararuiero
HETOCPEACTBEHHBIA OOMEH BBICKA-
3bIBAHUSMU MEXAY IBYMsI y4acTHU-
KaMU Ha 33JJaHHYIO TEMY.

2.He Bmameer mnpodeccrnoHanbHON
TEPMHUHOJIOTUEN.

3. Peub JIeKCUYECKH U rpaMMaTuye-
CKU HErpaMoOTHaA.

4. He ymMeeT CTpOUTH NPEJIOKEHHUS.
5. He moHmMaeT pemiuk coOece-
HUKA.

OK3aMeH:

Ouenka «Omauunoy:

1. BebicTaBnsercss CTyA€HTY TIpHU
MIOJTHOM W3JIOKEHHU MaTepuana 6e3
omuOoK, paboTa yIOBIETBOPSET
TpeOOBaHUSAM K (POPMHUPOBAHUIO
KOMIIETEHITHIA.

2. KonnuecTBO NpaBUIBHBIX OTBE-
TOB 3a TecT coctaisieT 95 - 100%.
Ouenka «Xopouwion:

1. BeicTaBnsieTcsi CTyAeHTY 3a Ipa-
BUJIBHOE U TIOJTHOE BBIMIOJHEHHE 3a-
TaHUH, C ONpeeNieHHbIM KOJnYe-
CTBOM HE3HAYUTEIHHBIX OIIMOOK,




pabora ynoBieTBopsieT TpeboBa-
HUSM K (POPMUPOBAHUIO KOMIIETEH-
1102078

2. KonuyecTBO MpaBUIIbHBIX OTBE-
ToB coctaBisieT 70 - 94%.

Ouenka «YooenemeopumenvHnoy:
1.BoicTaBnsieTcst CTyneHTY 3a He-
MOJTHOE M3JIOKEHHE MaTepHaia, pa-
00Ta yIOBIETBOPSECT MUHUMATHHBIM
TpeOoBaHUsIM K  (HOPMUPOBAHUIO
KOMIIETEHIIUH.

2. KonuyecTBO MpaBUIIbHBIX OTBE-
ToB cocTtasisieT 50 - 69%.

Ouenka «Heyooenemeopu-
menbvHoy:

1. BoicTaBnsercs CTyACHTY, €CJIH OH
HE CIIPaBUJICSI C UTOTOBBIM TECTOM.
2. KonnuecTBo mpaBWIbHBIX OTBE-
TOB coctaBisier 0 - 49%.

3. THUITIOBBIE KOHTPOJIbHBIE 3A JAHMA NI MUHBIE MATEPUAJIBI, HEOBXO/JNMbIE
JUUI OLIEHKU 3HAHMIM, YMEHUI, HABBIKOB U (MJIN) OIIBITA JEATEJIBHOCTH,
XAPAKTEPU3YIOIIUX DTAIIbI ®OPMHUPOBAHIS KOMITETEHILIAM
B ITPOLIECCE OCBOEHUS OBPA30BATEJIBHOU ITPOT'PAMMEI

19TAII - 3HATD

YcTHBIH Onpoc 10 TeMaM Kypca
Tema 1. Beenenue B HHAYCTPUIO COOBITHH.
Key vocabulary: market players (organizers, contractors, sponsors).
Key concepts: event, production, marketing, branding.
Tema 2. [lenoBas nepenucka.
[IpaBuia HamucaHus pa3IMYHBIX BUJIOB JIETOBBIX MUCEM: HH(OPMAIIMOHHOE TUCHMO, 3aPOChI, OTBET
Ha MHUCHMO-3aMpPOC, YBEIOMJICHUE, COTJIAIIeHUe/0TKa3, MOATBEP)KICHUE, TPETEH3Hs, PeKIaMalus, 1
T.JI.
[IpaBuiia cocraBiieHHE T0TOBOPOB U KOHTPAKTOB.
Tema 3. TenedoHHBIC TEPETOBOPHI.
[TpaBuia obmieHus 1o TesedoHy: Kak OpraHu30BaTh 3BOHKHU 10 Tene(OHy, YTOUHUTH JETaNHU, PEIIHTh
MIPOOJIEMBI.
KakoBbl 0coOeHHOCTH OOpallieHHs 1 MPeACcTaBIeHHs MO Tele(OHY B aHTJIMHCKOM JIEIOBOM SI3bIKE.
Tema 6. [1leperoBopsl 1 J1e710Basi KOMMYHUKAITHUSI.
[IpaBuiia BeeHHE EMOBBIX BCTPEY U MIEPETOBOPOB HA AHTIIMHCKOM SI3BIKE.

2 JTAIl - YMETbH
IIpumepHBIe TEKCTHI HA YTEHHUE U NepecKas.
Tema 1. BBeieHre B HHIYCTPHUIO COOBITHIA.

Text 1. Event Industry Overview
The event industry encompasses a wide range of activities, including planning, organizing, and
managing events such as conferences, trade shows, festivals, weddings, corporate meetings, and more.
Below is an overview of the key aspects of the event industry:
1. Definition and Scope



The event industry is a dynamic and multifaceted sector that involves the creation and execution of
events for various purposes, including entertainment, education, marketing, and networking. It includes:

Corporate Events: Conferences, seminars, product launches, and team-building activities.

Social Events: Weddings, parties, and celebrations.

Cultural Events: Festivals, concerts, and art exhibitions.

Sports Events: Marathons, tournaments, and competitions.

Trade Shows and Exhibitions: Industry-specific events for networking and showcasing products.
2. Key Components of the Event Industry

Event Planning: Conceptualizing and designing the event, including setting objectives, themes, and
budgets.

Event Management: Coordinating logistics, vendors, and timelines to ensure smooth execution.

Venue Selection: Choosing the right location based on the event type, size, and audience.

Marketing and Promotion: Creating awareness and attracting attendees through digital and tradi-
tional marketing channels.

Technology Integration: Using event management software, virtual platforms, and tools for ticket-
ing, registration, and attendee engagement.

Post-Event Analysis: Evaluating the success of the event through feedback, ROI measurement, and
reporting.
3. Trends in the Event Industry

Hybrid Events: Combining in-person and virtual elements to reach a broader audience.

Sustainability: Eco-friendly practices, such as reducing waste and using sustainable materials.
Personalization: Tailoring experiences to individual preferences using data analytics.

Technology Advancements: Use of Al, AR/VR, and event apps for enhanced engagement.
Health and Safety: Increased focus on hygiene and safety protocols, especially post-pandemic.
4. Economic Impact
The event industry is a significant contributor to the global economy, generating revenue through:
Direct spending on venues, catering, and entertainment.
Job creation in event planning, hospitality, and related sectors.
Boosting local economies through tourism and business travel.
5. Challenges in the Event Industry
Unpredictability: Events are often affected by external factors like weather, pandemics, or political
instability.
Budget Constraints: Balancing high-quality experiences with cost-effectiveness.
Competition: Standing out in a crowded market with unique and memorable events.
Technological Adaptation: Keeping up with rapidly evolving tools and platforms.
6. Future Outlook
The event industry is expected to continue evolving with advancements in technology and changing
consumer preferences. Key areas of growth include:
Increased use of virtual and augmented reality for immersive experiences.
Greater emphasis on data-driven decision-making.
Expansion of niche events catering to specific interests and communities.

Text 2. The History and Development of Events Industry

The history and development of events such as conferences, festivals, and corporate events are deeply
intertwined with the evolution of human society, culture, and business practices. Here is an overview
of their historical development:
1. Conferences

Ancient Roots: The concept of conferences dates back to ancient civilizations. For example, the
Delian League in ancient Greece (5th century BCE) was an early form of a conference where city-states
gathered to discuss political and military strategies.



Religious Councils: In the Middle Ages, religious councils like the Council of Nicaea (325 CE)
brought together leaders to discuss theological matters and establish doctrines.

Scientific and Academic Conferences: The 17th and 18th centuries saw the rise of scientific soci-
eties, such as the Royal Society in England, which organized meetings to share discoveries. The first
modern academic conferences emerged in the 19th century, fostering collaboration among scholars.

Modern Conferences: The 20th century saw the globalization of conferences, with events like the
World Economic Forum (founded in 1971) and TED Talks (starting in 1984) becoming platforms for
sharing ideas on a global scale. Today, conferences are held in virtually every industry, from technology
to healthcare, often supported by digital tools for virtual participation.

2. Festivals

Ancient Festivals: Festivals have been a part of human culture since ancient times. Early festivals
were often tied to agricultural cycles, religious rituals, or seasonal changes. Examples include the Egyp-
tian Festival of Opet and the Roman Saturnalia.

Medieval and Renaissance Festivals: During the Middle Ages, festivals became more structured,
often sponsored by the church or royalty. Events like carnivals and fairs combined religious observance
with entertainment and commerce.

Modern Festivals: The 19" and 20™ centuries saw the rise of cultural and arts festivals, such as the
Bayreuth Festival (founded in 1876) for Wagnerian opera and the Edinburgh Festival Fringe (1947).
Today, festivals span a wide range of themes, including music (e.g. Coachella, Glastonbury), film (e.g.
Cannes Film Festival), and food (e.g. Taste of Chicago).

3. Corporate Events

Early Trade Fairs: The origins of corporate events can be traced to medieval trade fairs, where
merchants gathered to showcase goods and negotiate deals. The Leipzig Trade Fair (12th century) is
one of the oldest examples.

Industrial Revolution: The 19" century saw the rise of industrial exhibitions, such as the Great
Exhibition of 1851 in London, which showcased technological advancements and fostered international
trade.

20" Century: The rise of multinational corporations in the 20" century led to the development of
corporate events like product launches, shareholder meetings, and team-building retreats. Trade shows
and expos became key platforms for networking and marketing.

Digital Era: In the 21% century, corporate events have embraced technology, with virtual confer-
ences, webinars, and hybrid events becoming commonplace. Events like CES (Consumer Electronics
Show) and Mobile World Congress are now global phenomena.

Key Trends in Event Development
1. Technology Integration: From virtual reality to event management software, technology has trans-
formed how events are organized and experienced.
2. Sustainability: There is a growing emphasis on eco-friendly practices, such as reducing waste and
carbon footprints.
3. Personalization: Events are increasingly tailored to individual preferences, leveraging data analyt-
ics and Al
4. Globalization: Events now attract participants from around the world, fostering cross-cultural ex-
change and collaboration.
5.  Hybrid Formats: The COVID-19 pandemic accelerated the adoption of hybrid events, combining
in-person and virtual elements.

The history of events reflects humanity's desire to connect, share knowledge, and celebrate. From
ancient gatherings to modern, tech-driven experiences, events continue to evolve, adapting to societal
changes and technological advancements. Whether for education, entertainment, or business, events
remain a vital part of human interaction and cultural expression.

Tembl npe3eHTanuin



Tema 1. BBenenue B MHIYCTPHIO COOBITHIA.

OcHOBHBIE ATaIbl OpraHu3anuy coObITHi. OCHOBHBIE THITBI MEPOTIPUATUN (KOHepeHIuH, ¢e-
CTHUBAJIM, KOPIIOPATUBHBIC MEPOIIPUSTHS)
Tewma 4. [IpoarocupoBaHue MEPONIPUATHIA.

[TnanupoBaHue U OIOPKETUPOBAHUE MEPOIPHUIATUI (cocTaBieHne OpudoB, TEXHUYECKHUX 3a/a-
HUN).
Tema 6. IleperoBops! 1 1e10Basi KOMMYHHUKALIKS.

[Ipe3enTtanus NpOEKTOB U UJIEH.
Tema 7. Kpocc-KynbTypHasi KOMMYyHHKALIKS.

Oco0eHHOCTH KOMMYHHKAIIMU B Pa3HBIX KYJIbTYpax. DTUKET U HOPMBI IIOBEJICHUS HA MEXTyHa-
POIHBIX MEPONPHUATHIX

IlepeyeHb TeM JJIsl AMAJTOTHYECKOT0 BHICKA3LIBAHUS
Tewma 3. TenedoHHBIE TEPETOBOPHI.

1. 3BOHOK IIpoArocepy KOPIIOPATUBHOI'O MEPOIIPUSITHS.
2. 3BOHOK CIIOHCODY.

3. 3BOHOK Ba)XHOMY KJIMEHTY.

Tema 6. IleperoBopsl u 1€10Bast KOMMYHUKAIHSI.
Bcerpeua aenoBbix mapTHEPOB.

TpeOoBaHMsl K 1MAJOTHY€CKOMY BbICKA3bIBAHUIO:
e (O0bem: 7 -10 peruiK ¢ KaXKJ0i CTOPOHBI
e PerieHne KOMMYHUKATHBHOW 3a7a4M (COAEpIKAHUE JUAIIOTA)
e JSI3pikOoBOE odopMieHHE auanora (MCHOJb30BaHUE aKTUBHOM JIEKCHKH YpOKa, rpaMMaTHye-
CKUX CTPYKTYp, PEUEBBIX 00pPa3IOB U PA3TOBOPHBIX KITHUIIIEC)

IlepeyeHb TeM /11 MOHOJIOTHYECKOT0 BbICKA3bIBAHUSA

Tewma 2. [lenoBas nepenucka.

CocraBneHue 10T0OBOPOB U KOHTPAKTOB.

Tema 5. MapkeTHHT MEPOTTPUSATHH.

[udposoii mapketunr (SMM, email-mapketunr, SEO). Pabora ¢ menua u PR. CioHCOpCTBO M TapT-
HEpCTBO.

TpeOoBaHMsl K MOHOJIOTHYECKOMY BbICKA3bIBAHMIO:
e (OObeM BBICKA3bIBAHMSI COCTABIISACT 2,5- 3 MHHYTHI TOBOPEHUS
e PerieHne KOMMYHUKATHBHOM 3a7a4u (COAEpKAHUE MOHOJIOTA)
e SI3piKOBOE OopMIIEHHE MOHOJIOTA (UCIIOJIb30BaHUE AaKTUBHOM JIEKCUKHU YpOKa, FpaMMaTuye-
CKUX CTPYKTYp, PEUEBBIX 00pPa3IOB U PA3TOBOPHBIX KITUIIIEC)

3OTAIl - BJJAJIETH
3ananus Ha 3a4eT, 3 cemecTp

3a4er Mo JUCUMIUIMHE IPOXOINT B YCTHOHM (popMe, pearonarasi CoCTaBICHUE TUAJIOTOB 110 TeMe
«PazroBop o tenedony»:

1. Actout a dialogue “Calling a corporate event producer employee”.

2. Actout a dialogue “Calling a conference sponsor”.

3. Act out a dialogue “Calling a VIP”.

4. Actout a dialogue “Taking a message”.



5. Act out a dialogue “Discuss the problems with a manager that you face in organizing a corpo-
rate event”

Oo0pa3en quajora

Calling a Corporate Event Producer Employee
Employee: Hello, this is Alexey from StarTech. Can I speak to the corporate event producer?
Producer: Hello, Alexey! Yes, this is the producer, my name is Marina. How can I help you?

Employee: Marina, thank you for your reply. We are planning to hold a corporate event for our
company at the end of November and are looking for a professional who will help organize everything
at the highest level. Do you work on such projects?

Producer: Yes, of course! We specialize in organizing corporate events of any scale. Please tell us
more about your event. What are your goals, how many people are planned, and what format are you
interested in?

Employee: We will have about 100 people; these are the company's employees and partners. We want
to hold an evening with team building elements, possibly with an entertainment program and an awards
ceremony for the best employees. It is also important that there is a place for informal communication.

Producer: Got it. We can offer several options: it could be a banquet in the style of an "award cere-
mony" with an entertainment program or a more dynamic format with quests and interactive activities.
Do you have a preference for the location? Or are you considering our offers?

Employee: We have not yet decided on the location, but we want something unusual, perhaps a country
complex or a stylish loft. The budget is approximately 500 thousand rubles for now, but this is negotia-
ble.

Producer: Great, this is a good budget for this number of guests. I can prepare several options with
locations and a program, and then we will discuss the details. When would be convenient for you to
meet or call to discuss?

Employee: Let's call in a couple of days. I will clarify the details of the budget and format with the
management, and you prepare proposals. What is your preferred way to contact me?

Producer: You can write to me on WhatsApp or call this number. I will be waiting for your call on
Thursday, for example, after 15:00. If anything changes, let me know.

Employee: Great, we agreed. Thank you for your time, Marina! Until next time!
Producer: Thank you, Alexey! I will be waiting for your call. Have a nice day!

Employee: You too! Until next time!

TpeOoBaHMsl K 1MAJOTHYECKOMY BbICKA3bIBAHUIO:
e OO0bem: 7 -10 peruiK ¢ KaXKJ0i CTOPOHBI
e PerieHne KOMMYHUKATHBHOW 3a7a4M (COAEpIKAHUE JUAIIOTA)
e SI3pikOBOE odopMIeHHE auanora (MCHOJb30BAHUE aKTUBHOM JIGKCHKH YpOKa, FrpaMMaTH4ie-
CKHX CTPYKTYp, p€UeBBIX 00Pa3Il0B U Pa3rOBOPHBIX KIIHIIIC)

Bonpocsl k 3x3ameny, 4 cemecTp
DK3aMeH 10 JUCIUILIMHE MPOBOAUTCS B (popme Tecta mo marepuanam 4 cemectpa. Tect o Teme
Event Production and Management Bxiro4aeT 4 pasena: BOMPOCH ¢ HECKOJIBKUMU BapUaHTaMH OT-
BETOB, UCTUHHBIC/JIOKHBIE YTBEPKICHHS, BOIPOCHI C KPATKUM OTBETOM, aHAJIN3 KOHKPETHOM CUTYya-
LUH.
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TpeOoBanue Kk Tecry:

KonmaecTBo pasnenos/3amnanuii: 4/17
JnutensHOCTh: 90 MUHYT
Konuyectso 6amnos: 40

Event Production and Management Test

Section A: Multiple Choice Questions

1. What is the first step in event planning?
a) Budgeting
b) Setting objectives
c¢) Choosing a venue
d) Marketing

2. Which of the following is NOT a key element of event production?
a) Logistics
b) Guest list
¢) Audio-visual equipment
d) Sponsorship

3. What is the purpose of a risk assessment in event management?
a) To increase ticket sales
b) To identify and mitigate potential hazards
c¢) To choose the best catering service
d) To design event posters

4. Which document outlines the timeline and tasks for an event?
a) Budget sheet
b) Run sheet
c¢) Guest list
d) Sponsorship proposal

5. What is the role of an event producer?
a) To manage finances only
b) To oversee the creative and technical aspects of the event
c¢) To handle guest registrations
d) To design event invitations

10 points

Section B: True or False

1. Event marketing is only necessary for large-scale events. (True/False)
A debrief meeting after an event helps identify areas for improvement. (True/False)
Sponsorships are not important for non-profit events. (True/False)
The event timeline should be flexible to accommodate last-minute changes. (True/False)
Stakeholder communication is critical throughout the event planning process. (True/False)

5 points

RANE el

Section C: Short Answer Questions
1. Explain the importance of setting clear objectives for an event.
Describe three key responsibilities of an event manager.
What are the main components of an event budget?
How can technology enhance event management? Provide two examples.
What is the purpose of a contingency plan in event production?
15 points

RANE I

Section D: Case Study
You are planning a corporate product launch event for 200 attendees. The event will include a keynote
speech, product demonstration, and networking session.

1. Outline the key steps you would take to plan this event.
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2. Identify two potential risks and how you would mitigate them.
10 points
Total: 40

Answer Key
Section A: Multiple Choice

1. b) Setting objectives

2. b) Guest list

3. b) To identify and mitigate potential hazards

4. b) Run sheet

5. b) To oversee the creative and technical aspects of the event
Section B: True or False

1. False
2. True
3. False
4. True
5. True

Section C: Short Answer
1. Clear objectives help define the purpose, target audience, and success metrics for the event.
2. Responsibilities include planning, coordinating logistics, managing budgets, and overseeing
staff.
3. Components include venue costs, catering, marketing, staff, equipment, and contingency funds.
4. Examples: Event management software for registration, mobile apps for attendee engagement.
5. A contingency plan ensures preparedness for unexpected issues, minimizing disruptions.
Section D: Case Study
1. Steps: Define objectives, set budget, choose venue, plan program, coordinate vendors, market
event, manage registrations, execute event, evaluate success.
2. Risks: Technical failure (mitigation: backup equipment), low attendance (mitigation: aggressive
marketing).

Bonpocsl k 3k3ameny, 7 cemecTp
DK3aMeH 10 JUCIUILIMHE MPOBOAUTCS B (popmMe TecTa mo marepuaiam 7 cemectpa. Tect o Teme
Cross-cultural communication BKIIouaeT 4 pasziena: BOMPOCH C HECKOJIBKUMH BapHaHTaMHU OTBETOB,
I/ICTI/IHHI:IG/ JIOKHBIC YTBCPIKACHUS, BOIIPOCHI C KPATKUM OTBCTOM, aHAJIN3 KOHerTHOﬁ CUTYyallnuu.

TpeboBanue Kk Tecrty:

KonaecTBo pasnenos/3amnanuii: 4/17
JnutensHoCTh: 90 MUHYT
Konuyectso 6amios: 40

Cross-cultural communication refers to the process of exchanging meaningful information between in-
dividuals or groups from different cultural backgrounds. Effective cross-cultural communication is es-
sential in today's globalized world, where people from diverse cultures interact in business, education,
healthcare, and social settings. Below is a test to assess your understanding of cross-cultural communi-
cation concepts. This test also evaluates your knowledge of cross-cultural communication principles,
barriers, and strategies.

Cross-Cultural Communication Test
Section A: Multiple Choice Questions
1. What is the primary goal of cross-cultural communication?
a) To impose one's cultural values on others
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b) To exchange information clearly and respectfully across cultures
c¢) To avoid interacting with people from different cultures
d) To highlight cultural differences
Which of the following is a barrier to effective cross-cultural communication?
a) Active listening
b) Stereotyping
c) Empathy
d) Open-mindedness
What does “high-context culture” mean?
a) Communication is explicit and direct
b) Communication relies heavily on nonverbal cues and context
¢) Communication is always formal
d) Communication is technology-driven
Which of the following is an example of a nonverbal communication difference across cultures?
a) Hand gestures
b) Written emails
c) Formal language
d) Legal contracts
What is ethnocentrism?
a) The ability to understand multiple cultures
b) The belief that one’s culture is superior to others
c¢) The study of cultural diversity
d) The practice of adapting to new cultures
10 points

Section B: True or False

1.
2.
3.

4.
5.

True or False: In low-context cultures, communication is often indirect and relies on context.
True or False: Cultural awareness involves understanding and respecting cultural differences.
True or False: Stereotypes can improve cross-cultural communication by simplifying interac-
tions.
True or False: Language barriers are the only challenge in cross-cultural communication.
True or False: Active listening is a key skill for effective cross-cultural communication.

S points

Section C: Short Answer Questions

L.

RANE o

Define “cultural competence” and explain why it is important in cross-cultural communication.
Provide an example of how nonverbal communication can vary between cultures.
What are two strategies to overcome language barriers in cross-cultural communication?
How can stereotypes negatively impact cross-cultural communication?
Describe a situation where cultural differences might lead to a misunderstanding and how it
could be resolved.

15 points

Section D: Scenario-Based Questions

L.

Scenario: You are working on a team with members from Japan, Brazil, and Germany. During
a meeting, the Japanese team members are quiet, while the Brazilian team members are very
expressive. How would you ensure effective communication in this situation?
Scenario: You are negotiating a business deal with a partner from a high-context culture. They
seem to be avoiding direct answers to your questions. How would you adapt your communica-
tion style to achieve a successful outcome?

10 points

Total: 40

Answer Key
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Section A: Multiple Choice
1. b) To exchange information clearly and respectfully across cultures
2. b) Stereotyping
3. b) Communication relies heavily on nonverbal cues and context
4. a) Hand gestures
5. b) The belief that one's culture is superior to others
Section B: True or False

1. False
2. True
3. False
4. False
5. True

Section C: Short Answer

1. Cultural competence refers to the ability to understand, appreciate, and interact effectively
with people from different cultures. It is important because it fosters mutual respect, reduces
misunderstandings, and improves collaboration.

2. Example: In some cultures, direct eye contact is a sign of confidence, while in others, it may
be considered rude or confrontational.

3. Strategies: Use simple language, avoid idioms, and employ visual aids or translators when nec-
essary.

4. Stereotypes can lead to assumptions and biases, preventing individuals from seeing others as
unique individuals and causing misunderstandings.

5. Example: A Western manager might interpret a lack of eye contact from an Asian employee as
disinterest, when it is actually a sign of respect. This can be resolved by learning about cultural
norms and asking clarifying questions.

Section D: Scenario-Based Questions

1. Encourage participation by creating a respectful and inclusive environment. Use written com-
munication or polls to gather input from quieter team members and ensure everyone has a
chance to contribute.

2. Adapt by being patient, observing nonverbal cues, and using indirect communication. Build
trust and focus on building a relationship before diving into business details.

4. METOAMYECKUE MATEPUAJIbI, OITPEJEJIAIOIIME IMTPOLIEYPbBI OLIEHVBAHI
3HAHUM, YMEHUI, HABBIKOB U (WJIN) OIIBITA AESITEJIbBHOCTU, XAPAKTEPU3Y-
IOLIUX DTAIIBI ®OPMHUPOBAHNS KOMITETEHIIMI B ITPOIIECCE OCBOEHU S OB-

PA3OBATEJIbHOU ITPOTPAMMGBI.
1 9TAIl - 3BHATH

Kputepun onieHUBaHHUS YCTHOTO OTBETA
«OTAMYHO» — CTYJICHT TTOKa3aJl OTIIMYHOE M MOJTHOE BJIaJICHHE U3YYCHHBIM MaTEPHAIOM, CBOOOIHO H
aJICKBATHO pearupoBajl Ha BOMPOCHI MPEMOJaBATEINS, HE OMYCKAIT SI3bIKOBBIX U PEUEBBIX OIIHOOK.
«Xopomo» — CTYACHT ITOKa3aJl XOpOoIllee U MOJHOE BIIaJCHUE N3YYCHHBIM MaTepHaoM, CBOOOTHO H
aJICKBATHO pearupoBall Ha BOTPOCHI MPEmoaaBaTelis, 3aMeyall U UCIIPABIISIT CBOU SI3BIKOBBIC U peve-
BBIE OIIIMOKH.
«Y10BJIETBOPUTEIBHO» — CTYACHT MOKa3aJ YAOBIETBOPUTEIHHOE U HEJOCTATOYHO TOJTHOE BIIAJIE-
HUE U3y4SHHBIM MaTepHAIOM, HE MOT OTBETUTH Ha BCE BOIIPOCKI ITPETOaBaTelis, JOyCcKall peYeBbIC
U SI3BIKOBBIE OIIHOKH.
«HeynoBJIeTBOPHUTEIBLHO» — CTYJCHT ITOKA3aJI KpaiiHe OrPaHMYCHHOES BJIaJICHUE N3yYCHHBIM MaTepH-
aJloM, HE MOT OTBETHTHb Ha BONPOCHI MpEmoAaBaTelis, JOMycKal TpyOble pedeBble M SI3LIKOBBIC
OIIIMOKH.
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2 3TAIl - YMETbH

Kpurtepuu onenuBanusi 3tana padoTsl ¢ TEKCTOM
«OTJIMYHO» — CTYJIEHT INIyOOKO M MOJHOCTHIO MOHMMAET CMBICI MPEIaraeMoro npopeccuoHab-
HOI'0 TCKCTAa; YMCCT MPABUIIBHO pa36I/ITB TCKCT Ha CMBICJIOBBIC YAaCTH, COCTAaBUTh IIJIaH TCKCTA AJIA
JalbHEHNIIEero nepeckasa, B TOM YUCIIE UCIONIb3Ys KIKOYEBbIE CJI0BA U (pa3bl; HE IOMYCKAET A3bIKO-
BBIX U PEUEBBIX OIIMOOK MPU TepecKase.
«Xopomo» — CTYAEHT XOpOLIO MOHUMAET CMBICI IPeUIaraeMoro Mmpo(ecCHOHAIBHOTO TEKCTa;
YMCECT IPAaBUJIIBHO pa361/1T1> TCKCT Ha CMBICJIOBBIC YaCTH, COCTABUTH IIJIaH TCKCTa AJIA I[aHBHefIHJGFO
nepeckasa, B TOM YUCJIE UCIOJb3Ys KIIIOUEBBIE CII0BA U (hpa3bl; HHOTAA JIONMYCKAET SA3bIKOBBIE U pe-
YeBBIE OIIHOKHU IIpU NMEPCCKa3€C, HC BIIUAIOIIUC HAa TIOHUMAHUC TPOYUTAHHOTO.
«Y 10BJICTBOPHUTEIBHO» — CTY/IEHT HE MOJHOCThIO MOHMMAET CMBICI IpeasiaraeéMoro npodgeccuo-
HaJIBHOI'O TCKCTA; HC YMCCT MPAaBUJIBHO paSGI/IBaTB TCKCT Ha CMBICJIOBBIC YaCTH; C 3aTPYJHCHUCM CO-
CTaBJISIET IJIaH TEKCTa JJIs JalbHEHUIIEro nepeckasa; JOMYCKAeT sI3bIKOBbIE M peUeBble OINOKHU IpU
nepeckase.
«HeynoBJj1IeTBOPUTEIBHO» — CTYEHT HE MOHMMAET CMBICI IPEIaraeMoro MnpopeccuoHalIbHOTO
TCKCTA, HC YMCCT MPAaBHUIIbHO pa361/ITB TCKCT Ha CMBICJIOBBIC YaCTH; 3aTPYAHACTCA COCTABUTH IJIAH
TeKCTa JJIs JaJIbHEHIIEro nepeckasa; A0IMyCcKaeT rpyOble sI3bIKOBbIE U PEUeBbIE OIIMOKHU IpH Iepe-
CKase.

KpnTeplm OIICHUBAHUSA YCTHBIX (III/IaJ'IOl"I/I‘leCKI/IX H MOHOHOFI/I‘IGCKI/IX) BBICKA3bIBAHUIA

«OTIMYHO» — CTyIeHT coOmronaer TpeOyeMblii 00BbeM BBICKAa3bIBAaHHS; BBICKA3bIBAHUE
COOTBETCTBYET TEME, OTPAXKCHBI BCE ACIIEKTHI, YKa3aHHbBIC B 33JJaHUH, CTHIIEBOE OQOPMIICHUE pedn
COOTBETCTBYET TUNY 3aJaHHUs; MPUCYTCTBYET aJCKBaTHAs ECTECTBEHHAs PEAKIUs Ha PEIUTUKU
cobeceTHIKA; TPOSBIISICTCS peueBasi HHUIMATHBA JUIS PEIICHUS OCTABICHHBIX KOMMYHHKATHBHBIX
3aJ1a4; UCTIOJIb3YETCs JIEKCUKO-TPaMMaTHIECKUN MaTeprall ypoKa; OTCYTCTBYIOT IpaMMaTHYECKHE U
(dhoHeTHYECKHE OIIHOKH.

«XO0po1o» — CTyJICHT COOJIIO/IaeT MOJIHBIM 00bEM BbICKa3bIBAHUS; HE OTPaKaeHbl HEKOTOPHIE
aCTIeKTHl TEMbI BBICKA3bIBAHUS; CTHJICBOE O(QOPMIIEHHE PEYM MOJTHOCTHIO COOTBETCTBYET THITY
3aJJaHNs; KOMMYHUKAIUS He3aTPYAHEHA; JIKCUKO-TPaMMAaTHYECKUI MaTepuai ypoKa HCIOb3yeTcs
MOJTHO; TIPUCYTCTBYIOT HE3HAYUTEIBHBIEC TPAMMATHUECKHE ¥ (DOHETHUECKHE OMINOKH.

«Y10BJIETBOPUTEIbHO» — 00BEM BBICKAa3bIBAHUS CTYICHTA SIBJISICTCS] HE3HAUUTEIbHBIM, HE B
MOJTHOM Mepe COOTBETCTBYET TEME; HE OTPaKEHbI HEKOTOPBIC ACIEKTHl, yKa3aHHBIC B 3a/IaHHM;
KOMMYHHKAIUsI CYIIIECTBEHHA 3aTPYyJIHEHA, CTYJCHT HE MPOSBISET PEUeBOM MHUIIMATUBBI; CTYICHT
nenaeT 0OJbIIOE KOTUYECTBO JIGKCHUECKUX ¥ TPAMMATHYECKUX OIIHOOK

«Hey/0BJ1IeTBOPUTEJIBLHO» — CTY/ICHT HE MOHUMAET CMBICT 33/IaHUS; ACIIEKThI, YKa3aHHbIC B
3aaHUM HE YYTCHbl, KOMMYHHMKATHBHAs 3ajada HE pEIICHA; CTYIEHT HE MOXET IOCTPOUTH
BbICKa3bIBaHHE.

Kpurepuu onieHMBaHUs Mpe3eHTAU

«OTJHYHO» - CTYJCHTOM TINATEIbHO MPOpadOTaHa TeMa MPE3CHTAIMH, OTIINYHO BIIaJICeT
(aKkTHUYECKUM MaTepHajioM; CIocoOeH CBOOOTHO BBIPAXKaTh CBOM MBICIH, aJCKBATHO HCIOIb3Ys
pa3HO-00pa3HbIe S3BIKOBBIC CPEACTBA C LEJIBIO BBIACICHUS PEICBAHTHONH WH(GOPMALMH; pPEUb
COIIPOBOKIAETCS CllaiilaMu, TEMOHCTPUPYIOIIMMH BJIaJIeHUE HaBBIKAMU Pa0OThI ¢ KOMITBIOTEPOM;
CTYyZIEHT CBOOOJHO BiajeeT Npo(ecCHOHAIbHBIMA TEPMHHAMM; YBEPEHHO OTBEYAEeT Ha BOIPOCHI
ayJAUTOPUH; IEMOHCTPUPYET BHICOKUN YPOBEHb CPOPMHUPOBAHHOCTU PEUEBHIX KOMIIETEHIIHIA.

«Xopomo» - CTyIeHT mpopaboTan TeMy NpPE3EeHTAlUH;  XOpOIIO  BIAICeT
npopdeccuoHanbHEIMU TEPMUHAMH, OTBEYAET HA OOJBIIYIO YacTh BOMPOCOB ayJUTOPUH, HO JeTaeT
3TO ¢ HE3HAYNTEIbHBIMH OMIMOKAMH; COJIEp)KaHUE BBICKA3bIBAHUS COOTBETCTBYET TEME IPOCKTA;
peub COMPOBOXKAACTCS CIalaMU; CTYAEHT JEMOHCTPUPYET CPEeAHUN YpOBEHb CHOPMUPOBAHHOCTH
pEUYEBBIX KOMIIETEHIIHIA.
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«Y10BJIETBOPUTEJIBHO» - CTYACHT YJOBIETBOPUTEIHHO 3HACT (PAKTUYECCKHH U JIEKCHKO-
rpaMMaTHYeCKHil MaTepuan, HEe MOXKET TI'pPaMOTHO H3JaraTb MBICIM Ha HHOCTPAHHOM SI3BIKE;
HCYBCPCHHO OTBCYACT Ha BOINPOCHI aAYAUTOpPHUH C OH_II/I6KaMI/I; COACPKAaHNUC BbICKA3bIBAHUA
COOTBETCTBYET TEME IMPE3eHTAllUH, HO OTCYTCTBYET Kakasf-IuOO IOMOJHHUTENbHAs MOIJIEPiKKa
(cmaiimpl, My3bIKa, BHJIE0); CTYASHT IEMOHCTPUPYET MOPOTOBBIH YpOBEHH CHOPMHUPOBAHHOCTU
pEUYEBBIX KOMIETEHIIHIA.

«HeynoB1eTBOPUTEJIBLHO» - CTYICHT HE 3HAaeT (PAKTUYECKOrO Marepualia U OCHOBHOU
npodeccnoHaNIbHOM TEPMUHOJIOTMH, HE OPUEHTHPYETCS B TEME MPE3EHTALlUH, HE MOKET OTBETUTH Ha
BOITPOCHI, AOITYCKACT MHOI'O A3bIKOBBIX U PCUCBBIX OH_II/I60K.

3 OTAII - BJIAJIETD

3ader mo pucuMIUInHe «MHOCTpaHHBIH A3BIK B NPO(eCcCHOHAIBLHOM 1eATeIbHOCTID)

Kpurepun onenkmn:

«3a4TeHo» - CTYIEHT CTPOWT AHAJIOT, MPEANOJaraloluuii HEMOCPEACTBEHHBIM OOMEH
BBICKAQ3bIBAaHMSAMM MEXKIY ABYyMsA YYaCTHUKAMHU Ha 3aJaHHYI0O TEMY IIOJHO M KOHCTPYKTHBHO;
OTJIIMYHO BJaAceT MpodecCHOHATHLHON TEPMHUHOJIOTHEH; NMPAaBUIBHO HWHTOHHUPYET NPEIIOKCHHS,
UCIIONIb3Ysl peuYeBbIe OOpPa3Ibl, COOTBETCTBYIOIIME TEME; aJCKBATHO pEarnpyeT Ha pPErUIUKH
co0eceIHIKa.

«He3auTeHo» - CTYAEHT 3aTpylIHSAETCS B TMOCTPOCHUM JHUANIOTa, MPEANoJararouiero
HETOCPEICTBEHHBIM OOMEH BBICKA3bIBAHUSAMH MEXIY ABYMS YYaCTHHKAMH Ha 3aJaHHYIO TEMY; HE
BIIa/ieeT MpodecCuOHANIBHON TEPMHUHOJIOTHEH; peUb JISKCHUECKHA U TPAMMATUYECKH HETPaMOTHA; HE
yMeEeT CTPOUTD MPEJUIOKEHHUS; HE TIOHUMAET PEIUIMK coOeCceTHrKaA.

JK3aMeH Mo qucHUILINHEe «KMHOCTPAHHBIH SI3bIK B MPO(ECCHOHAIBHON AeATeTbHOCTI

Kpurepuu ouenkmu:

«OTJIMYHO» BBICTABISETCA CTYACHTY NPHU TMOJHOM M3JIOKEHHMH Marepuaia 0e3 omHOoK,
paboTa ynoBieTBopsieT TpeOoBaHUAM K (GopMHUpoBaHUIO KoMmiieTeHIMil. KonndyecTBo npaBuiibHBIX
OTBETOB 3a TecT coctaBisieT 95 - 100%.

«Xopouo» BBHICTAaBISETCS CTYACHTY 3a MPABWIHHOE M IOJHOE BBIINOJHEHHE 3a/laHui, C
OTIpEJICIEHHBIM KOJMYECTBOM HE3HAUUTENBHBIX OIIMOOK, paboTa yIOBJIETBOPSAET TPEOOBAHUAM K
dbopmupoBanuio komrnereHui. KomuuecTBo mpaBUibHBIX 0TBETOB cocTaBiseT 70 - 94%.

«Y10BJICETBOPHUTEJBHO» BBICTABIISIETCSl CTYIEHTY 3a HEIOJIHOE M3JIOKEHHME MaTepuala,
paboTa ya0oBIeTBOPSET MUHUMAJIbHBIM TPEOOBaHUAM K (GOpMUPOBaHHUIO KoMMeTeHIHH. KonuecTBo
IIPaBWIBbHBIX OTBETOB cocTaBisAeT 50 - 69%.

«HeynoB1eTBOPUTEJBLHO» BBHICTABISETCS CTYACHTY, €CIIM OH HE CIPAaBWICS C UTOTOBBIM
tecToM. KonnuecTBo npaBuibHbIX 0TBETOB cocTaBiseT 0 - 49%.



